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Artificial Intelligence,  
the New Star  
of Entertainment 

Artificial Intelligence has moved beyond the 
realm of futuristic speculation to become a 
central figure in the entertainment industry.  

While entertainment has traditionally been 
driven by creativity, artistic sensitivity, 
and human intuition, these capabilities are 
now being augmented by algorithms that 
open new possibilities at every stage of the 
creative and business process. From film 
scripts to massive concerts, from musical 
compositions to marketing strategies, AI is 
reinventing every aspect of the industry—
generating not only operational efficiency but 
also an unprecedented level of personalization, 
technical quality, and distribution scale. 

This technological prominence is made 
possible through the combination of advanced 
algorithmic models such as deep neural 
networks, supervised and unsupervised 
machine learning, and complex generative 
systems that analyze and replicate human 
creative patterns with high precision and 
efficiency. This computational power has 
become a true catalyst for the evolution  
of the industry, enabling companies to  
explore new commercial opportunities, 
enhance end-user experiences, and  
optimize internal processes.
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In cinema and television, AI is revolutionizing 
everything from assisted screenwriting—via 
generative models capable of identifying 
successful narrative patterns—to the 
production of hyper-realistic visual effects 
generated in record time by deep learning 
systems. Music is being transformed by 
advanced compositional algorithms that 
democratize musical creation, along with 
automatic mastering tools that significantly 
accelerate production. Video games and 
eSports, enhanced by procedural generation 
techniques and competitive bots based 
on reinforcement learning, are setting new 
standards for interactivity and virtual competition. 

Live events and performances have also 
embraced this technological revolution, 
adopting intelligent virtual assistants and 
predictive systems that significantly 
improve logistics quality and personalize 
the experience. In the digital space, social 
media and online platforms are now driven by 
algorithms that not only moderate content and 
recommend experiences but also automatically 
generate visual and textual creatives—
optimizing real-time interaction with hyper-
segmented audiences. 

Advertising and marketing have become 
deeply algorithmic, with the automatic 
generation of multivariate campaigns, 
advanced predictive segmentation, and  
virtual ambassadors capable of rapidly 
amplifying brand reach. 

Behind this creative and operational revolution 
lies a robust technological infrastructure: 
advanced foundation models, cloud-based 
platforms, digital twins, and edge computing—
all forming the essential backbone for AI-driven 
innovation to scale effectively across the 
entertainment ecosystem. 

However, as AI continues to expand into each 
of these domains, challenges and risks 
arise that organizations must address with 
discernment and responsibility. Content 
homogenization, the ethical challenges of using 
personal data, the need to preserve creative 
authenticity, and the importance of maintaining 
a healthy balance between technological 
automation and human judgment are some 
of the critical issues the sector will need to 
manage carefully in the coming years. 

This report provides a deep 
technical and strategic 
dive into how artificial 
intelligence is redefining 
seven key components of the 
entertainment landscape.

It offers concrete insights into use cases, 
key points, challenges, and associated risks, 
delivering a clear and practical vision to help 
leaders navigate and thrive in this new 
era of AI-powered entertainment. The 
document concludes with a reflection on the 
indispensable role of human oversight 
as a guarantor of ethical, responsible, and 
truly innovative technological transformation 
within the entertainment industry.
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Artificial Intelligence (AI) is profoundly 
transforming the cinema and television 
industry, not merely as a supporting  
tool but as an integral component  
at every stage of the creative  
and technical process.  

The audiovisual sector is undergoing 
a radical transformation driven by the 
convergence of human creativity and 
algorithmic capabilities, positioning 
technology as the primary catalyst for 
content and production evolution. 

Cinema & Television  
Algorithmic Scripts  
and Smart Sets 

Tech Drivers

Generative video  
and voice models 

Deep learning  
for visual effects 

Predictive  
recommendation systems  
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Assisted Scriptwriting 

AI is revolutionizing narrative creation through 
sophisticated language models that analyze successful 
narrative patterns and structures from large datasets—
such as historical scripts and audience reactions. 
Platforms like OpenAI’s GPT-4 and Google’s Gemini 
allow screenwriters and producers to explore multiple 
variations of stories and dialogues in a fraction of the 
traditional time. The predictive capabilities of these 
technologies can determine which narratives have 
the highest potential to capture the audience's 
attention, offering recommendations on dramatic 
structures, character arcs, and narrative pacing. 

These systems employ deep neural networks and 
generative models to identify subtle patterns tied 
to commercial and critical success, helping writers 
develop more effective drafts. Additionally, advanced tools 
provide real-time sentiment analysis of scripts, enabling 
the adjustment of narrative elements to maximize 
emotional impact for specific audiences. This not only 
increases the likelihood of production success but also 
significantly shortens the script development cycle. 

Optimized VFX  

Visual effects (VFX) is one of the areas most enhanced 
by AI. Historically, processes like rotoscoping, tracking, 
digital compositing, and fluid simulation required long 
production timelines, multiple specialists, and high 
operational costs. Today, specialized tools like Adobe 
Sensei and Runway ML integrate machine learning 
and deep learning to automate these tasks. 

Smart segmentation algorithms identify moving 
objects, significantly reducing the time spent on manual 
rotoscoping. AI-enhanced tracking technologies 
capture complex movements and apply digital 
effects with millimetric precision. Additionally, realistic 
physical simulations generated through reinforcement 
learning and generative adversarial networks (GANs) 
enable the creation of natural effects like fire, smoke, 
water, and crowds—with unprecedented levels  
of realism and efficiency. 

Cinema & Television

Key Use Cases
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Intelligent Localization 

AI-powered intelligent localization is redefining the 
global distribution of audiovisual content. Advanced 
platforms like Respeecher and Synthesia use neural 
voice synthesis to generate multilingual dubbing that 
is indistinguishable from human voices, perfectly 
synchronized with the actors’ lips and facial expressions. 

These models employ deep learning to analyze lip 
movement and automatically generate adapted 
audio in multiple languages—preserving the emotional 
essence of original performances. 

Another expanding area is intelligent subtitling 
automation, where advanced algorithms generate 
real-time, accurate text with culturally and linguistically 
appropriate context, ensuring linguistic coherence. This 
not only reduces localization costs and timelines but also 
enables an effective and simultaneous global release. 

Content Recommendation

Using AI to personalize viewing experiences is 
now an essential strategy for streaming platforms 
such as Netflix, Amazon Prime Video, and Disney+. 
Recommendation systems powered by Machine 
Learning and deep learning algorithms thoroughly 
analyze user behavior, viewing preferences, prior 
interactions, and even inferred emotional states  
based on viewing patterns. 

These predictive models employ collaborative filtering, 
supervised learning, and contextual models to suggest 
highly personalized content, which increases viewer 
satisfaction and significantly improves key metrics 
such as retention rates, average viewing duration, and 
user loyalty. AI-generated recommendations are quickly 
becoming the core competitive differentiator for  
leading content platforms. 

Cinema & Television
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Content  
Saturation

The ease of producing AI-
assisted content could lead to an 
overload of similar productions, 
undermining originality  
and making competitive 
differentiation more difficult. 

Advanced 
technological 
integration

Ethical and Regulatory 
Implications 

The use of advanced 
technologies such as deepfakes 
raises serious ethical challenges 
around authenticity, consent, and 
intellectual property, demanding 
clear and robust regulatory 
frameworks. 

Content 
personalization 

Technological 
Dependence 

Excessive reliance on automated 
solutions could reduce the role 
of human creativity, negatively 
impacting artistic quality  
and narrative diversity in 
audiovisual content. 

Accelerated  
global  
expansion 

improves production efficiency, 
reducing development cycles by 
up to 30% and optimizing time, 
cost, and quality. 

The implementation of 
recommendation systems 
increases audience retention 
by up to 50%, by substantially 
improving relevance and 
perceived satisfaction by users.

AI-powered intelligent localization 
accelerates global expansion, 
enabling fast and simultaneous 
international releases that 
increase reach and profitability. 

Challenges Opportunities

Cinema & Television
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Artificial intelligence is radically 
transforming the creation, 
production, and distribution of 
audiovisual content in the film and 
television industry. The technological 
advantages bring unprecedented 
operational efficiencies, greatly expand 
creative potential, and open up new 
strategic opportunities for global 
entertainment growth. 

However, human oversight and 
strategic management remain 
essential to ensure that these 
technologies serve the artistic and 
ethical purpose that defines the 
industry. Leading entertainment 
companies must balance 
technological innovation with clear 
creative, ethical, and strategic 
standards. In doing so, AI becomes 
not just a technical tool, but a strategic 
partner in shaping the future of film  
and television in the digital era. 

The end  
of cinema  
as we know it 

Cinema & Television
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Artificial intelligence is revolutionizing 
the music industry by redefining the 
creative, production, and distribution 
processes. With advanced capabilities 
in machine learning and digital signal 
processing, AI enables the creation of 
original compositions, optimizes the 
technical quality of productions, and 
effectively protects artists’ rights on 
digital platforms. These innovations 
are democratizing access to 
professional-grade production 
tools and personalizing the musical 
experience to an unprecedented 
degree. As these technologies evolve, 
musicians and producers have the 
opportunity to explore new and exciting 
creative territories, driving a dynamic  
and highly competitive musical future.

Music    
Creativity Enhanced  
by Algorithms

Tech Drivers

Automatic generation  
and mastering 

Compositional  
AI 

Predictive audience  
analysis 
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Assisted Composition 

AI is changing how songs are composed, using 
advanced algorithms to generate melodies, 
harmonies, rhythms, and lyrics. Platforms like Amper 
Music, AIVA, and OpenAI Jukebox allow musicians 
and producers to create unique musical pieces from 
models trained on thousands of existing compositions. 
These systems use techniques such as recurrent neural 
networks (RNNs) and supervised machine learning to 
offer compositional options tailored to various musical 
genres and specific audiences. 

Automated Mastering 

Traditionally, the mastering stage required specialized 
equipment and long studio sessions. Now, through AI, 
platforms like LANDR and iZotope Ozone use digital 
signal processing (DSP) algorithms and deep learning to 
analyze tracks, adjust levels, equalization, dynamic 
compression, and spatial effects in real time. This 
ensures professional sound quality in much less time 
and at lower costs, making high technical standards 
accessible to emerging artists and independent studios. 

Music 

Key Use Cases
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Fraud Detection 

The music industry constantly faces challenges related to 
metric manipulation on digital platforms through bots and 
automated systems. Platforms like Spotify and Deezer 
use supervised machine learning-based AI to identify 
unusual playback patterns, detect fraud, and protect 
the economic integrity of the music ecosystem. 
These algorithms analyze massive datasets in real  
time to ensure that copyright is assigned appropriately 
and to combat fraudulent practices. 

Adaptive Playlists  

Artificial intelligence enables the creation of dynamic 
and personalized playlists in real time, adapting to the 
user's mood, context, and preferences. Applications 
like Spotify use advanced algorithms such as 
collaborative filtering, contextual predictive 
models, and emotional analysis to generate highly 
personalized music recommendations, enhancing the 
listening experience and increasing user retention  
and satisfaction. 

Music 
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Intellectual  
Property Issues 

The authorship and ownership 
of content generated partially 
or entirely by AI remain legally 
undefined, posing significant 
challenges in terms of rights  
and compensation. 

The integration 
of AI in music 
composition 
and production

significantly improves 
creative efficiency by 
reducing development 
times and enabling new 
creative exploration. 

Uneven  
Competition 

Advanced AI capabilities could 
create unfair competition for 
traditional artists who are slower 
to adopt these technologies. 

Automation in 
the creation 
of adaptive 
playlists

enhances user 
experience, increasing 
engagement and loyalty. 

Originality and  
Creative Quality 

The proliferation of algorithmically 
generated music could lead to 
homogenized musical content, 
negatively impacting the sector’s 
creative diversity and richness. 

Automated 
mastering  
tools

democratize access 
to professional-quality 
sound, benefiting 
independent artists and 
small studios.

AI-powered 
fraud detection 
systems

ensure fair revenue 
distribution and 
strengthen trust in digital 
platforms. 

Challenges Opportunities

Music 
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Artificial intelligence offers major 
benefits for the music industry, from 
speeding up creative processes 
to effectively combating fraudulent 
practices. However, it is essential to 
carefully address challenges related 
to intellectual property, competitive 
equity, and the preservation of creative 

originality. Leading companies in 
this space will need to balance 
technological adoption with clear 
ethical and strategic practices, 
ensuring that AI becomes a powerful 
ally for musical innovation—always 
enhancing, not replacing, human 
essence and talent. 

Artificial Intelligence will  
revolutionize the music industry, 
as long as it respects human talent 

Music 
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Artificial intelligence is driving a deep 
and multifaceted revolution within the 
video game and eSports industry. AI now 
completely redefines game design, user 
interaction, and the competitive dynamics 
of online platforms. Thanks to advanced 
techniques such as deep learning, 
procedural generation, and reinforcement 
learning, video games have evolved 
into dynamic, adaptive, and highly 
immersive worlds. Similarly, AI enhances 
eSports through real-time predictive 
analytics, personalized player training, and 
the creation of virtual opponents capable 
of facing human talent with superhuman 
precision. This technological shift not only 
raises product quality but also redefines the 
player experience, elevating expectations 
around complete personalization, adaptive 
narratives, and dynamic challenges  
in every session. 

Video Games  
& eSports   
Living Worlds and  
Smart Opponents

Tech Drivers

Procedural  
generation 

Reinforcement  
learning 

Predictive  
intelligence 

Advanced  
analytics 
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Adaptive Design and  
Procedural Generation  

Artificial intelligence allows for the automatic generation 
of game environments, levels, and challenges in real 
time, based on player behavior. Games like No Man’s 
Sky and Diablo IV use advanced algorithms to generate 
maps, objects, enemies, and unique missions in every 
session, offering a personalized and endless experience. 
Neural networks help developers optimize difficulty, 
resource distribution, and narrative structure, 
significantly increasing perceived value for players.

Smart NPCs and  
Realistic Interaction 

Non-playable characters (NPCs) have evolved thanks to 
advanced algorithms that realistically simulate human 
behaviors. AI platforms like GPT-4 and specific tools 
enable NPCs to provide coherent responses, learn from 
past interactions, and recognize emotional states. The 
result is an interactive environment where players 
engage in fluid and convincing conversations with 
characters that adapt based on user decisions.

Video Games & eSports

Key Use Cases



16

IT’S SHOWTIME: HOW AI IS RESHAPING MEDIA & ENTERTAINMENT

AI as a Competitive Opponent  
(Smart Bots in eSports)

The use of reinforcement learning enables AI not only 
to adapt to players’ styles but also to become high-
performance virtual adversaries. Bots like OpenAI Five 
in Dota 2 or AlphaStar in StarCraft II have demonstrated 
their ability to surpass professional players through 
innovative and adaptive strategies. These bots also offer 
an ideal training environment for professional eSports 
players to test strategies, improve reflexes, and learn 
advanced patterns through AI matchups.

Personalized Training and  
Predictive Analytics

Artificial intelligence is actively used by professional 
teams and training platforms in eSports to analyze player 
performance data. Platforms like Mobalytics and Aim Lab 
apply machine learning to deliver detailed feedback, 
identifying patterns in execution, recurring errors, 
and areas for improvement. These systems generate 
personalized training plans that help players rapidly 
optimize their technical and strategic skills.

Video Games & eSports
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Gameplay  
Imbalance

As AI continuously adapts, it may 
create excessively difficult or overly 
uniform challenges, reducing 
player satisfaction. Clear human 
calibration mechanisms must be 
in place to oversee and regulate 
the degree of algorithmic 
intervention in gameplay. 

AI Improper Use and 
AI-Based Cheating

The same technology used to 
create high-performing bots can 
be misused by players to gain 
unfair advantages (e.g., aimbots, 
movement prediction). Game 
platforms must strengthen AI-
based detection mechanisms to 
effectively combat these threats. 

Technological 
Dependency and High 
Operating Costs 

Advanced AI implementation 
requires significant upfront 
investment in infrastructure and 
specialized human resources. 
Small studios may face major 
barriers to adopting these 
advanced technologies.

Challenges Opportunities

Significant  
increase in  
player retention

(over 40%) thanks to dynamic,  
AI-driven personalized 
experiences. 

Audience growth 
and active users on 
streaming platforms

due to human-vs-AI matchups. 

Greater development 
efficiency and shorter 
timelines 

Video Games & eSports
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The effective integration of artificial 
intelligence into video games 
and eSports presents a unique 
opportunity to differentiate products 
and build long-term audience 
loyalty. However, the challenge lies 
in maintaining a careful balance 

between technological innovation 
and satisfying gameplay. Human 
oversight, player-centered design, 
and proactive risk management will be 
essential to unlock the full potential of 
this emerging technology. 

AI opens new  
ways to play  
but requires  
purposeful design

Video Games & eSports
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Artificial intelligence has begun to transform 
the core of live events and performances, 
influencing everything from strategic planning 
to operational execution and personalized 
audience experiences. Whether in concerts, 
festivals, sporting events, trade shows, or 
conferences, AI has become an essential 
resource that enables comprehensive, precise, 
and efficient management of resources while 
also redefining attendee expectations  
through highly personalized interactions  
and immersive experiences. 

This technological shift is driven by innovations 
in advanced virtual assistants, predictive data 
analytics, logistics optimization algorithms, and 
extended reality (XR) technologies. Thanks to 
these advances, audiences can expect smooth, 
personalized, real-time experiences, while 
organizers optimize operational costs and 
achieve much more effective and secure  
large-scale event management. 

Live Events  
& Performances   
The Algorithm  
Behind the Curtain

Tech Drivers

Intelligent  
conversational  

assistants 

Extended  
reality (XR) 

Predictive  
analytics 

Digital  
twins 
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Chatbots and Smart  
Virtual Assistants 

Advanced conversational assistants significantly 
improve user experience before, during, and after the 
event. These systems, based on natural language 
processing (NLP) and machine learning algorithms, can 
handle frequent inquiries, resolve issues instantly, 
and make personalized recommendations based on 
the attendee's profile. Chatbots like ChatGPT provide 
real-time support through intuitive interfaces integrated 
into mobile apps, websites, and messaging platforms—
enhancing satisfaction and significantly reducing  
the workload on support staff. 

Predictive Logistics  
Planning with AI

Artificial intelligence allows for precise simulation 
and forecasting of crowd flows, traffic, and specific 
operational needs at large-scale events. Predictive 
algorithms, powered by advanced data analytics 
techniques, provide accurate recommendations for 
optimal routes, staff allocation, efficient resource 
distribution, and proactive risk management. These 
capabilities not only optimize operational costs but 
also significantly reduce risks related to crowding, 
safety, and logistics. Tools such as Simio, AnyLogic, 
and custom platforms built on AWS SageMaker or 
Microsoft Azure Analytics are key in these processes.

Live Events & Performances

Key Use Cases
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Dynamic Visuals and Immersive 
Experiences via AI and XR 

AI, in combination with augmented reality (AR), virtual 
reality (VR), and mixed reality (MR) technologies, allows 
producers to create highly personalized and dynamic 
visual experiences. Intelligent systems analyze 
audience emotions and reactions in real time 
through IoT sensors, facial recognition cameras, and 
ambient audio analysis—adapting the visual and audio 
stimuli of the event accordingly. Platforms like Unity3D, 
Unreal Engine, and specialized AI environments  
enable the delivery of fully immersive, memorable 
experiences that elevate perceived quality. 

Digital Twins for Operational 
Optimization 

AI-powered digital twins allow organizers to create exact 
virtual replicas of venues and full-scale events, enabling 
advanced simulations to evaluate multiple logistical 
and operational scenarios before the actual event. 
This supports informed decisions on safety, space 
distribution, emergency evacuation planning, and 
efficient crowd management. Advanced simulation 
platforms such as Dassault Systèmes provide tools to 
visualize, predict, and solve potential issues before they 
happen—improving safety, satisfaction, and profitability.  

Live Events & Performances
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Privacy and Personal 
Data Protection 

Real-time intensive data collection 
can raise serious privacy 
concerns, especially in highly 
personalized events that use 
facial and emotional recognition. 
Event organizers must implement 
strict governance policies and 
systems to ensure compliance 
with local and international 
regulations. 

High Technological 
Dependence 

Deep integration of AI requires 
robust, stable, and reliable 
technological infrastructure. A 
failure in critical systems could 
negatively impact the audience 
experience and damage the 
event’s reputation. Clear 
contingency plans and reliable 
backups are essential.

High Initial Costs and 
Technical Complexity

Investing in advanced 
technologies can be substantial, 
especially for mid-sized and 
smaller events. It’s essential to 
clearly define expected returns 
and opt for scalable, strategic 
investments.

Challenges Opportunities

Significant reduction 
in operational and 
logistics costs

through advanced  
predictive planning. 

Increased audience 
satisfaction and 
engagement

through personalized, AI-  
and XR-powered immersive 
experiences. 

Improved safety 
and efficient risk 
management

enabled by digital twins  
and predictive analytics. 

Live Events & Performances
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The implementation of AI in live events 
and performances represents a 
strategic opportunity to significantly 
enhance quality, efficiency, 
and the audience's perceived 
experience. However, achieving 
effective integration requires balancing 
technological sophistication with 

ethical protection and careful technical 
execution. Human supervision is 
indispensable not only for ensuring 
quality and safety, but also for 
safeguarding the emotional and  
human value of the experience 
—so it is never compromised by 
technological automation. 

AI can enrich live 
performances, as long  
as it preserves human emotion 

Live Events & Performances
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Artificial intelligence has become 
a key pillar in the creation, curation, 
distribution, and moderation of content 
across digital media and social networks. 
By taking on roles traditionally performed 
by humans—such as editing and creative 
production—AI increasingly determines 
what users see, when and how they 
consume it, and how they interact 
with it. Advanced algorithms not only 
recommend content, they also generate 
it at a massive scale, fundamentally 
transforming the dynamics of the digital 
ecosystem. This evolution—driven by 
sophisticated recommendation engines, 
generative image and video systems, 
and advanced automated moderation 
algorithms—reshapes both commercial 
and editorial strategies, setting new 
standards for real-time, personalized 
content creation. 

Digital Media &  
Social Networks   
The Invisible Editor

Tech Drivers

Generative artificial 
intelligence 

Advanced 
 recommendation engines 

Moderation  
automation 

Predictive audience 
analytics 
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Automated Generation  
of Visual and Text Content 

Generative AI is revolutionizing how brands, influencers, 
and media outlets produce digital content. Platforms 
like Midjourney, DALL·E, Stable Diffusion, and Canva 
Magic enable the creation of high-quality, customized 
images in seconds, tailored for different audiences 
and channels. Text tools like GPT-4 and Claude allow 
for the automated creation of copy, articles, scripts, 
and SEO-optimized descriptions—drastically reducing 
editorial production costs and time. The result is an 
unprecedented capacity to produce hyper-targeted, 
massively scalable content.

Advanced Segmentation and 
Predictive Personalization

AI can analyze vast amounts of behavioral, interaction, 
and preference data in real time. Advanced algorithms 
can accurately predict what type of content 
will appeal to specific audience segments and 
automatically tailor advertising messages, videos, and 
posts to maximize impact. Platforms like Instagram, 
TikTok, and YouTube apply complex predictive models to 
offer a personalized experience that dramatically boosts 
watch time, engagement, and user retention. 

Digital Media & Social Networks

Key Use Cases
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Automated Moderation  
and Digital Safety 

With the explosion of user-generated and AI-generated 
content, manual moderation has become unfeasible. 
That’s why advanced AI systems automatically 
detect problematic content—such as hate speech, 
fake news, spam, or explicit material. Companies 
like Meta, X (formerly Twitter), and TikTok use neural 
networks and deep learning to detect and remove 
inappropriate content within seconds, maintaining  
safety and quality standards on their platforms. 

Creation and Management  
of Virtual Influencers 

AI is fueling the rise of virtual influencers—fully digital 
characters generated by artificial intelligence—
that can interact, promote brands, and engage 
audiences with a flexibility that human influencers can’t 
always offer. Brands like Prada, Samsung, and Gucci 
are already working with virtual avatars like Lil Miquela 
or Imma, created and managed using advanced AI 
technologies that include realistic image generation, 
voice synthesis, and procedural animation. 

Digital Media & Social Networks
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Saturation and  
Loss of Authenticity 

Mass, automated content 
generation may lead to an 
overload of similar or repetitive 
posts. This can cause audience 
fatigue and make it difficult to 
distinguish genuinely original  
and authentic content from  
that generated by algorithms 
—negatively impacting  
perceived quality.

Ethical Issues and 
Misinformation

AI’s ability to generate hyper-
realistic content like deepfakes or 
fake information increases the 
risk of mass misinformation. The 
speed with which such content can 
be distributed and go viral presents 
major ethical and regulatory 
challenges—especially in sensitive 
areas like politics or public health. 

Overreliance  
on Algorithms

Delegating content creation and 
curation to automated systems 
may reduce human editorial 
control, limit creative diversity, 
and introduce unintended 
biases. It’s essential to maintain 
strong human oversight to ensure 
a balance between technological 
efficiency and editorial quality. 

Challenges Opportunities

Exponential increase 
in the productive 
capacity of visual  
and textual content

with substantial reductions  
in operating costs and  
production times. 

Significant boost  
in engagement  
and retention

through highly personalized 
experiences generated by 
predictive algorithms.

Strengthened 
platform safety  
and integrity

through proactive, automated 
moderation systems. 

Digital Media & Social Networks



28

IT’S SHOWTIME: HOW AI IS RESHAPING MEDIA & ENTERTAINMENT

Artificial intelligence is deeply 
transforming digital media and social 
networks, offering unprecedented 
production, personalization, and 
moderation capabilities. While the 
operational and strategic benefits 
are clear, it’s vital to carefully 
consider the ethical, editorial, and 

authenticity challenges that come 
with this technological revolution. 
Human editorial oversight will 
remain essential to ensure quality, 
responsibility, and true creativity 
in an increasingly automated and 
algorithm-driven digital environment. 

AI empowers  
digital media,   
but authenticity  
remains human 

Digital Media & Social Networks
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Artificial intelligence has become an 
indispensable tool in entertainment, 
advertising and marketing. Its ability to 
automate and personalize creative content 
at scale, segment audiences with surgical 
precision, and optimize campaigns in real 
time is revolutionizing how audiences 
are captured and retained. Technological 
advancements now make it possible to 
generate highly personalized dynamic ads, 
synthesize the voices and faces of virtual 
brand ambassadors, and analyze massive 
social conversations to adapt messaging 
in seconds. As a result, AI transforms 
advertising into an adaptive, efficient, and 
performance-oriented process—where 
creativity and data work in continuous 
harmony to maximize return on investment. 

Entertainment  
Advertising  
& Marketing   
Creativity  
On Demand

Tech Drivers

Automated multimedia  
ad generation 

Predictive audience 
segmentation 

Conversational  
intelligence 

Realistic voice and  
face synthesis 
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Automated Generation  
of Advertising Creatives 

AI-powered platforms such as TikTok Symphony, Meta 
Advantage+, and Google Performance Max enable the 
simultaneous creation of hundreds of ad variants. 
These systems automatically combine images, 
videos, music, and text, adapting each version to 
the specific preferences of target segments. This 
approach allows brands to run large-scale A/B tests  
and quickly identify which formats or messages best 
capture attention—thus optimizing conversion rates 
and lowering creative costs.

Multivariate Predictive Campaign 
Optimization 

Advanced machine learning algorithms can predict 
with precision which audiences will respond best to 
specific messages and formats. Tools like Adobe 
Sensei, Salesforce Einstein, and dedicated predictive 
intelligence platforms continuously analyze 
large volumes of real-time user behavior data, 
automatically adjusting campaigns to maximize 
performance. This predictive capability increases 
advertising effectiveness, reduces operating costs,  
and significantly improves engagement and  
conversion rates. 

 Entertainment Advertising & Marketing 

Key Use Cases
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Realistic Voice and Face Synthesis  
for Virtual Ambassadors 

The use of virtual ambassadors created through AI is 
transforming global entertainment advertising strategies. 
Platforms like Synthesia, Replika Studios, and DeepBrain 
make it possible to create digital characters with 
ultra-realistic human features and voices that can 
interact in multiple languages and cultural contexts—
without the need to hire multiple human talents. Global 
brands in entertainment, fashion, and technology 
use these ambassadors to quickly scale international 
campaigns and tailor messaging by region with high 
levels of emotional engagement. 

Conversational Analysis  
and Social Listening 

AI also enables real-time conversational analysis on 
a massive scale. Tools like Brandwatch, Talkwalker, 
and Sprinklr use conversational AI to interpret emotions, 
detect emerging trends, and extract valuable insights 
from public conversations on social networks and 
digital forums. This approach helps companies identify 
opportunities or risks early, adapt ongoing campaigns, 
and anticipate trends—maintaining a competitive edge in 
a hyperconnected and fast-paced digital environment. 

 Entertainment Advertising & Marketing 
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Homogenization and 
Saturation

The ease of producing automated 
ad content could reduce 
differentiation and originality, 
causing ad fatigue among 
consumers who may perceive 
campaigns as repetitive  
or inauthentic. 

Privacy and Sensitive 
Data Management

Advanced predictive 
segmentation relies heavily on 
personal and behavioral data. 
Companies must rigorously 
ensure privacy, transparency, 
and explicit user consent 
to avoid reputational, legal, or 
regulatory damage stemming 
from misuse or insecure handling 
of personal information.

Perception of 
Inauthenticity

The use of synthetic voices 
and virtual characters may 
face resistance from certain 
segments of the public who value 
authenticity and real emotional 
connection with human figures. 
Careful management of how 
virtual personas are presented  
will be key to maintaining 
credibility and acceptance 
from target audiences. 

Challenges Opportunities

Significant  
reduction in creative 
time and costs

through intelligent 
advertising automation. 

Greater ad 
effectiveness

and return on investment (ROI) 
through advanced predictive 
personalization.

New global  
scalability 
capabilities

using virtual ambassadors and 
synthesized voices—enabling 
rapid expansion into 
international markets. 

 Entertainment Advertising & Marketing 
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The deep integration of artificial 
intelligence in entertainment 
advertising and marketing represents 
a significant opportunity to optimize 
campaigns, improve segmentation, 
and amplify message impact. This 
technology allows brands to reach 
audiences with greater precision, 
adapt content in real time, and 
scale creativity efficiently. However, 
implementation also brings important 
challenges—especially concerning 

user privacy, message authenticity, 
and the need to maintain a distinctive 
brand identity in an increasingly 
automated environment. To achieve 
sustainable and meaningful results, 
it will be essential to balance smart 
tools with strategic and creative 
human oversight—ensuring that 
technology amplifies, rather than 
replaces, the core values that make 
each brand unique. 

In advertising, AI is an  
advantage only if it preserves  
what makes a brand unique 

 Entertainment Advertising & Marketing 
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The effective implementation of artificial intelligence 
in the entertainment industry depends not only on 
advanced algorithms and creative applications, 
but also on a robust, specialized technological 
infrastructure. Behind the AI-driven creative and 
commercial revolution are foundational technologies 
that ensure its optimal and scalable functioning. These 
include foundation AI models, cloud platforms 
optimized for machine learning, generative APIs, 
digital twins, and advanced edge computing 
solutions. Together, they form the critical backbone 
that enables agile, practical, and accessible innovation 
across the entire entertainment value chain. 

These supporting technologies accelerate 
processes, reduce operational costs, and 
democratize access to advanced tools—creating a 
fertile environment for continuous innovation and 
opening new possibilities for interaction, creation, 
and monetization in digital media, live events, 
gaming, and audiovisual production. 

Supporting  
Technologies   
The Infrastructure  
of Innovation

Tech Drivers

Digital  
twins 

Foundation  
models 

Edge  
computing 

Generative  
APIs 

Specialized tools for  
simulation and rendering 

Cloud computing  
optimized for AI 
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AI-Powered Automation  
of Creative Pipelines 

AI technologies are transforming traditional workflows 
in audiovisual production, advertising, and game 
development. Integrated platforms such as Adobe 
Sensei, AWS Media Intelligence, and Azure Cognitive 
Services automate complex tasks like auto-tagging and 
organizing media, intelligent quality control, visual and 
audio error detection, and dynamic asset distribution. 
This automation helps optimize resources, reduce 
human error, and significantly speed up production 
timelines, while facilitating effective collaboration 
between technical and creative teams. 

 

Smart Rendering and  
Remote Collaboration 

Advanced rendering optimization powered by AI 
significantly reduces the time and cost involved in 
audiovisual production, animation, and visual effects. 
Platforms like Unreal Engine 5 and Autodesk Maya use 
intelligent algorithms that predict optimal rendering 
parameters based on the visual and technical 
requirements of each project—improving both quality 
and efficiency. These technologies also support 
real-time remote collaboration in shared virtual 
environments, allowing globally distributed teams 
to work simultaneously on the same project  
regardless of physical location.

Supporting Technologies

Key Use Cases
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Advanced Simulations  
via Digital Twins

Digital twins—precise virtual replicas of physical objects, 
processes, or scenarios—are essential for optimizing 
operations, minimizing risks, and enhancing planning 
in entertainment settings. Advanced tools such as 
Dassault Systèmes and 3DEXPERIENCE allow the 
creation of hyper-realistic virtual models capable of 
simulating full operational scenarios, from concerts 
and festivals to complex film productions. These 
simulations support real-time decisions about logistics, 
safety, lighting, and event design—reducing errors and 
improving overall process efficiency. 

Procedural VFX  
and Animation with AI 

AI-enhanced procedural animation and visual effects 
allow the automatic generation of complex visual 
content that would previously have required substantial 
resources. Platforms like Houdini FX, Unity ArtEngine, and 
Runway ML enable the creation of realistic virtual crowds, 
dynamic fluids (water, smoke, fire), and natural character 
movements with minimal input. This not only drastically 
cuts production time but also democratizes access 
to high-end visual effects, allowing smaller-budget 
projects to achieve visually impressive results. 

Edge Computing for Real-Time 
Immersive Experiences

Edge computing optimizes data processing on devices 
close to end users, significantly improving real-time 
experiences that require low latency and high 
performance. For large-scale events, hybrid concerts, 
and real-time interactive gaming, platforms such as AWS 
Wavelength, Azure Stack Edge, and Google Distributed 
Cloud Edge enable local AI application execution—
ensuring immediate responses, smooth interactions, 
and immersive experiences without perceptible  
delays for the user.

Supporting Technologies
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Critical dependence 
on specific technology 
providers

The high level of specialization 
implies growing dependence on a 
limited number of global vendors. 
Companies must develop clear 
risk mitigation strategies 
by diversifying providers and 
strengthening internal technical 
capabilities to reduce vulnerability 
to commercial policy shifts or 
third-party operational changes. 

Creative stagnation 
through algorithmic 
repetition

Continuous generation of 
automated content based on 
prior data may eventually lead 
to creative homogenization, 
limiting genuine innovation. It’s 
essential to maintain a balance 
between algorithmic automation 
and human creative oversight, 
preserving space for artistic 
experimentation and originality. 

Complex technological 
integration and high 
initial costs

Effectively deploying these 
advanced technologies requires 
significant investment in 
infrastructure, specialized 
training, and ongoing technical 
support. Small and medium-
sized businesses must carefully 
manage these upfront costs by 
opting for scalable solutions and 
strong technical partnerships  
to ensure sustained and 
measurable returns. 

Challenges Opportunities

Democratization  
of advanced 
technical tools

for all types of  
creators, producers, and  
entertainment companies. 

Notable scalability 
and operational 
efficiency

through technologies like  
digital twins and AI-based  
smart rendering. 

Significant 
improvement  
in visual and 
technical quality

through advanced  
automation of traditionally 
complex creative processes. 

Supporting Technologies
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The infrastructure enabled by 
artificial intelligence has become 
the structural core sustaining the 
evolution of entertainment in the digital 
age. Beyond optimizing technical 
processes and raising production 
quality, this infrastructure is 
reshaping the rules of the game: it 
allows small creators access to tools 
once exclusive to large studios, lowers 
entry barriers, and opens space for 
new voices, formats, and narratives. 
However, this democratization 
also introduces greater complexity 
in managing risks—from tech 
dependency and system security 
to creative integrity and  
operational sustainability. 

Success will depend not only 
on adopting the most advanced 
technologies, but on doing so with a 
clear vision, solid governance, and 
an organizational culture open to 
change. Infrastructure must not be 
seen as merely technical support, 
but as a strategic component that 
requires continuous investment, 
constant updates, and critical 
oversight that balances automation 
with human judgment. Only then can 
we build a truly innovative, resilient 
entertainment ecosystem capable of 
evolving alongside rapidly advancing 
technology. 

AI infrastructure is the silent  
engine of new entertainment  
— powerful, accessible, and  
always evolving 

Supporting Technologies
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Human Oversight:   
The Director Behind the Algorithm

Artificial intelligence is not merely another 
technological tool in the entertainment 
landscape—it is at the center of a deep, cross-
cutting, and revolutionary transformation. Its 
influence reaches every stage of the creative, 
operational, and commercial cycle, from initial 
concept to end-user experience. AI is driving 
radical change across diverse sectors, including 
cinema and television, music, video games, live 
events, digital media, advertising, and especially 
in the underlying technological infrastructure 
that enables all these advances. 

This algorithmic prominence is accelerating 
creative processes, boosting operational 
efficiency, personalizing experiences to 
previously unimaginable levels, and enabling 
products and services to scale globally with 
unprecedented speed. AI’s ability to anticipate 
audience preferences, adapt content in real 
time, generate complex virtual worlds, automate 
repetitive tasks, and significantly enhance  
data-driven decision-making is redefining 
the rules across all areas of entertainment. 

However, like any technological revolution, 
this transformation comes with critical 
challenges and risks that organizations 
must handle with responsibility and strategic 
vision. Excessive dependence on algorithms, 
the potential loss of authenticity in automated 
creation, data privacy concerns, content 
saturation and homogenization, and the ethical 
implications of technologies like deepfakes  
and synthetic media are issues that 
 cannot be overlooked. 

In this context, human oversight is essential. 
Beyond the enthusiasm for automation, 
operational efficiency, and technological 
innovation, the most powerful differentiating 
factor remains the strategic and creative vision 
contributed by human talent. It is precisely in 
the critical capacity of professionals to guide, 
control, and adapt these technologies that  
long-term competitive advantage lies. 

Therefore, the immediate future of intelligent 
entertainment will depend not only on the 
technical ability to implement advanced AI 
solutions, but even more so on a clear strategic 
and ethical framework to govern them. The 
companies that will succeed in this new 
era are those that can balance algorithmic 
power with human creativity, keeping 
emotional authenticity, social responsibility,  
and real consumer value at the forefront. 

The show has already begun. Now more 
than ever, a conscious and strategically 
informed direction is essential to ensure 
that this technological revolution delivers 
sustainable, authentic, and deeply human 
value to the future of entertainment. 
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